
Genesis 
owner marketing
effective and comprehensive digital marketing solutions 
to exceed your expectations 
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Enrolled retailers service MORE cars, MORE often –
resulting in MORE revenue 

$XXX $XXX

Acquire Conquest Owners
Genesis owners who have never bought or 

serviced at a Genesis retailer

Reactivate Inactive Owners
Owners who have not been in for service 12 

months or more

National averages from Jan-Oct 2025
The inactive response rate comes from winback campaign with a 60-day response window
The conquest service rate comes from the conquest population as of December 2024 who received service in 2025
A customer is counted as a repeat visitor if they come in for service before March 2025 and return again in any subsequent month
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Click GOM Email Metrics 

The timeframe are looking at campaigns that sent between Jan to Aug
2025 with 60 days response windows.
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MVHR/MGM

How-To Emails

#1 #2 #3 #5#4 #6
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Genesis Owner 
Marketing 3.0

Monthly Vehicle 
Health Report: MVHR

Connected Services data 
triggers cadence and 
channel mix based on 
vehicle telematics data.

MyGenesis Monthly: 
MGM   

Driven by your DMS data, 
cadence and channels 
mix will be strategically 
deployed based on 
factory-recommended 
service intervals & each 
owner’s driving 
behaviors. 

COMMUNICATIONS
Triggered, as needed:

Recall/Service Campaign
Vehicle Health Status
Connected Service Enrollment
Connected Service Education
Digital Key Enrollment
How-to Vehicle feature education
State Inspection
Pre-GCM Expiration

Mvhr/mgm Modules, 
as needed: 
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After-Service
Thank You or 
Declined Service

Declined Service
Follow Up

SMS

SMS
Inactive Winback

SMS

Thank You for Service or Declined Service
Declined Service Follow-up
New to PMA
Loyalty Booster
Inactive Owner Winback
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MONTHLY VEHICLE HEALTH REPORT (MVHR) & 
MY GENESIS MONTHLY (MGM)

Each month, intelligently selected modules will be 
triggered in the MVHR or MGM to provide next best 
calls to action.



MEET 
TYLER HYNES

Vehicle: 2023 Electrified G80

Vehicle Age: 1 month

Location: Stamford, CT

Tyler recently purchased his brand-new Electrified G80 and did not 
activate his GCS subscription. For a new owner like Tyler, the goal of his 
initial MyGenesis Monthly is to reintroduce the owner benefits included 
as part of being a new Genesis owner and reinforce his designated 
retailer information.

The dynamic MyGenesis Monthly for a non-connected vehicle 
populates with a hierarchy of messaging that best suits Tyler’s needs at 
this point of his ownership journey.
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TYLER’S DYNAMIC MyGenesis communication

MODULAR HIERARCHYPURPOSE OF 
COMMUNICATION

1 MVHR introduction

2 GCS DRIVE-OFF

3 GCS Educational                          
videos

4 ASSIGNED RETAILER

5 Designated retailer

6 ADDITIONAL RESOURCES and 
legal

1
30- day post purchase 

Module + DRIVE OFF 

2
GCS Drive off module

3
GCS feature education module

5
RETAILER MODULE

4 
RETAILER MODULE



MEET 
CHRISTINE LYNNE



MEET 
TODD HOFFMAN



NM1



Slide 10

NM1 Add stats
Noelle McIntire, 2025-11-17T21:15:12.137





Genesis direct 
connection
Provide elevated Tier 3 Genesis 
branded turn-key email and 
direct mail solutions to support 
vehicle sales in coordination 
with Tier 1 marketing efforts.
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Promote new vehicles to current & conquest
owners

Genesis Direct Connection helps boost revenue, move more inventory, and extend owner
relationships with access to:

 Turnkey, pre-approved Genesis-compliant direct mail & email

 Qualified in-market conquest audiences

 Current in-market Genesis owners

 Co-op eligibility

 Promote 2 vehicles with incentives based on regional/ national incentives

Genesis Direct Connection
NM1NM2
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