Effective and comprehensive
digital marketing solutions to

EpSlIOﬂQ exceed your expectations
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Enrolled dealers service MORE cars, MORE often —
resulting in MORE revenue

Reactivate Inactive Owners Acquire Conquest Owners
Hyundai owners who have never bought or

Owners who have not been in for service 12
serviced at a Hyundai dealership

months or more
\
6.4%

N
15.6%

9.4% 19.3%

Repeat
Visits

Repeat
Visits

Response
Rate

Response
Rate

CONQUEST average 1-

INACTIVE average 1-
year RO value

year RO value

$1378

$718

National averages from Jan-Oct 2025
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cpsilon

The inactive response rate comes from winback campaign with a 60-day response window
The conquest response rate comes from a true conquest campaign with a 60-day response window
A customer is counted as a repeat visitor if they come in for service before March 2025 and return again in any subsequent month



Click Enticing Email Design
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27.3%

Recipients

18.2%

MVHR Email
Retur'n for Unique
Services Clickers
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The timeframe are looking at campaigns that sent between Jan to Aug Cps l Ion

2025 with 60 days response windows.



OWNERSHIP CONNECTION

Thank You for Purchase Educational How-Tos Monthly Vehicle Health Report (MVHR/MHOC)

O W N E R THX Audience: Purchasers/Lessees of

New or Certified Pre-Owned. = CAR CARI

Audience: All new owners. Audience: All owners.

P E R | E N C E e ) ) SMART TIP Business Rules: Customers with Business Rules: Customers with
carcars naeds. Business Rules: Customers with ey valid email address valid email address
process valid email address receive emall o W st 15
P . — Got to know your new Hyundai. Channel: HE o ST ok g *
c - tl L. t o e Channels: (\f)_\ w e o &
e s bt k)
ommunication Lis e
Introduction to Service
Audience: Purchasers/Lessees
BTW New or Certified Pre-Owned
i Rules: VIN must have
running great with.
reguiormaintsnance. QMR | received Thank You for Purchase.
Customers with valid email address
receive email
Channels:
[o——
P
Thank You with Declined Service 3rd Year Get Ready

Audience: Customers close to 3rd

Audience: Customers wha declined ke
year of ownership.

UH-OH a recommended service GIMME =

you leftwithout N = agreat 3rd year Business Rules: Sent at 22 months
v i Rules: OP Codes received with car ear <
5 3 Ay . of ownership. Customers with valid
in Hyundai RO feed. Customers with
3 E email address receiveemail.
valid email address receive email
e i Clsandle e Channels: =2
et SR e &

The following data points can be featured across various communications:
« Recommended Service Module e MyHyundai Customer » Service Offers
« Bluelink Education Ereisencecetiteh

» Recall (API)

= Dealer Image/LogofInfo

» National/Regional Bonus Space o Atnenitics

« Hyundai Car Care Assurance/Car
Care Express

« MyHyundai.com = Specialty Logos

Accessories
. » Hyundai Complimentary
= Videos Maintenance

A 7
Direct Mail @ Email @ Target Display Ads



OWNERSHIP CONNECTION
OPPORTUNITY MARKETING

OWNER
PERIENCE

pROCESS

Communication List

Introduction to Service
Audience: Purchasers/Lessees of

New or Certified Pre-Owned
youllheipkesp me

Furming great waih
regulor maintenance.

Business Rules: VIN must have
received Thank You for Purchase.
Customers with valid email address
receive email

Channels:

@

Thank You with Declined Service

Audience: Customers wha declined
-OH arecommended service

you left without
' y -

Rules: OP Codes received
in Hyundai RO feed. Customers with
valid email address receive email

Channels: @
<ChisnG e, come Sck orhs ca ca e
ook S e H E(,}, §@2
Loyalty Booster
Au nce: Identified for select

HEY u services outside of normal

let's make expert car maintenance interval
care areguiar thing!

Business Rules: VIN has visited
o dealer within 1 year and needs
3

v services outside normal maintenance
intervals. Customers with valid email

o e, e vy e o e 3 z
. address receive email

s g 2 s

@

)

Channels:

N

[~

r
@h

Win Back

Audience: Not responded to
program communicationsand gone
inactive.

Business Rules: Analytics
determine which VINs tosendto

in the next cycle, with appropriate
channel. Customerswith valid email
address receive email

Channels: \: )
&

Thank You for Purchase

T‘H Audience: Purchasers/Lessees of
Pl SO New or Certified Pre-Owned
Como backforall my . §
carcare needs. Business Rules: Customers with

valid email address receive email

e
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Channels:

Maintenance Reminder

FYI

Retimator
Sches i ek tarance.

Audience: Due for maintenance
with none performed in previous
73days.

Business Rules: Last visit date

(sales or service) within past 12
Een manths, Versioned based on
R driving habits and audience.
Custamers with valid email
address receive email

e

Channels:

Thank You with Declined Service Follow-Up

Audience: Have not returned after

GRS8FUL  Thank You w Declined Service

for the expert carcers. v =
v Business Rules: Received Thank

You with Declined Service, has not
generatedan RO. Custamers with
valid email address receive emall

1

L
N

PR—
i Channel: (2
)

New to Area

Audience: Customers who
moved or newly assigned to a

grectcarcare s 5
reqlly close by! dealer's PMA,

Business Rules: Assignment
" provided by Urban Science.

= Customers with valid email

address receive email

Channels:

Audience: Hyundai owners
unknown to HMA or dealer, from
proprietary database.
Business Rules: TSP data.

Customers with valid email address
receive email

Channels:

=~

E Direct Mail E@ Email @9 Target Display Ads

Educational How-Tos

= CAR GARE

SMARTTIP

Audience: All new owners.

Business Rules: Customers with
valid email address

Channel: '\7\\

Overdue Maintenance Reminder

RoA

formaintenance!

e e

Channels:

3rd Year Get Ready

GIMME

& great 3rd year
with car car

State Inspection

ATTN: =
Imduefora
stote inspectio:

Audience: No maintenance
performed since maintenance
reminder was sent.

Business Rules: Have received
Maintenance Reminder, not yet
serviced. Visited within past 12
months. No service since last
Maintenance Reminder. Customers

with valid email address receive email

Monthly Vehicle Health Report (MVHR/MHOC)

Audience: All owners.

Business Rules: Customers with
valid email address

LUV

1o show you how I'm doing,

Channel: E:_)ﬂ-ﬂ

Thank You for Service

GR8FUL

Audience: Customers who have
completed service at the dealership.

Rules: VIN with recent RO
that does not qualify for Thank You
with Declined Service or Thank You
for Re-engaging. Has prior service
history with dealer. Last visit less
than 365 days ago, Customers with
valid email address receive email

Thank You for Re-Engaging

Audience: Customers close to 3rd

year of ownership.

Business Rule

email address receiveemail.

Channels: [—]

Audience: Customers due for
inspection in required states

Business Rules: Only for CT, M,
NH, NJ, PA, NY, VT, VA, and WV.
Customers with valid email address
receive email,

Channels:

: Sent at 22 months
of ownership. Customers with valid

oxo 27| Audience: Recently serviced after

brlﬂﬁmm absenice of at least one year.

back for car core. 3
Business Rules: Customers with

valid email address receive email

Channel:

pid Recapture
Audience: Have not returned
for service for almost a year from

sure'm getting purchase date

srpencarsaTe gy
&P

Business Rules: VIN has not
returned & produced RO after
10.5 months of sequential

ons. Customers with
valid email address receive email

T e —
e st

The following data points can be featured across various communications:

« Recommended Service Module
» Bluelink Education

» Recall (API)

« MyHyundai.com

& Accessories

» Videos

 MyHyundai Customer » Service Offers

Preference Center « Dealer Image/LogofInfo

» National/Regional Bonus Space

® Amenities
« Hyundai Car Care Assurance/Car

Care Express = Specialty Logos

» Hyundai Complimentary
Maintenance
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Search Engine Marketing

Connect with customers, gather valuable information, and compile various forms of data.

ro—

Hyundai of Las Vegas

7200'W Sahara Ave
Las Vegas, NV 801172815

Service Hours:
Mon- Fii T00AM - 6:00 P
sat

7004M - 4 00 P

Hyundai Tire Event

Buy 3 tires, get
the 4th for $11*

o besh rsod s you o

Hyundiai of Las Vegas

Service Offers

Hyund Battary
$10 OFF

myHyundaiCare

S ) | Y NM2
o 1 e : H
[ 0] ool
SEM Custom Doaler Up-lo-Date
(Paid Search) Profile Poge Reporting

Search Engine Marketing delivers MORE
ways of reaching owners — including Hyundai
owners unknown to you. It also helps you
become MORE visible than your
competitors.

. Custom Dealer Profile page

. HX Integrated Internet Offers

. Links to Appointment Scheduler and
More

. How-To Videos

. Up-to-Date SEM Traffic Reporting

Ivi-l
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Slide 7

NM1 Update image in computer to new website
Noelle Mclntire, 2025-10-16T17:33:07.405

NM2 These are very blurry, can we get better images?
Noelle Mclntire, 2025-10-16T17:33:32.630



Target Display Advertising

W o O

INCREASE GROW BUILD
CAR CARE CUSTOMER BRAND
APPOINTMENTS PAY SALES LOYALTY

Display Ads help you connect with
customers online and enhance your
opportunity to reach them at crucial

times in their life cycle.

Chris Evans almost tumed down Gaptain America role dus to
severe anabety, panic attacks
e ann

N R T e e

Best savings account rates Dublin
M v ey st o s Sea Vi 10 fed e el strgs

The best extended Memarial Day TV sabes — LG, Sony,
Samsung and more are silll up to 50 percent ot
B e AT N U R (g o A S5 TUL = e o

Scott Derrickson Set To Direct "Labyrinth’ Sequel For TriStar
Pictures; Maggle Levin To Write Serigt
FLCOUBAE. Seor DAFE IR Ao e 3¢ (RGP 1 ST

P Sngnd & i v 0 e . S b b e By T

Extanded deals: The 10 best Memarial Doy sales are stll
gaing en=score big on Appie, Dyson, Nike and more

-l
resrancel GAR CARE
SAVE TIME:
SCHEDULE ONLINE!

ppointrmo
rvice quickly ond
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Social Media Content

MORE people seeing your message MORE often — many being new customers

INCREASE ENGAGE CUSTOMERS IMPROVE

YOUR BRAND OUTSIDE SEARCH ENGINE
VISIBILITY LOYALTY CIRCLE RANKING

Eye-catching, high impact social media
content covering a variety of service
marketing messages is ready-made for
dealers to post.

D

@& HYUNDAI

NRE EVENT
October1 - V‘Rﬁber 30, 2025
FALL has it tires, brakes,

. maintenance, and more!
: = 5 .
Y f 4 J
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Drive Marketing Revenue

Align activities with a monthly Marketing Calendar and Tier 2 and Metro Mail

90 Day Marketing Calendar
December January February

90-Day marketing calendar published monthly : -;' CoMi OB Winter Retention
: 1 > Actives, Recent Inactives

HX Portal: OnDemand 180+ Direct Mail &

Email templates

*  Always on (everyday campaigns)

*  Parts and Accessories

*  Wholesale

* Seasonal/Holiday up - , - [——
Targeted Parts \§IIE#I§E§_ =

Tier 2 Campalgn- Scheduled gang runs Active Due for Brakes Tires or Batteries =

* National promotions !

° H - = = New Customer/Conquest Campaigns
Seasonal Ret?ntlon and ConqueSt | — —— Conquest, Assigned/Never In, Old Inactives
*  Recall campaigns -

*  Metro Market Promotions

Recalls & Campaigns with 2 or more open campaigns! =S

Metro Campaigns Inactive, Conquest

r'y
Now you can choose to contact customers i e

@ HYUNDAI

cpsilon’



Slide 10

NM1 Update calendar
Noelle Mclntire, 2025-10-16T17:34:37.539



