
Nissan Dealer Direct Marketing
INFINITI Retailer Direct Marketing



Nissan and INFINITI Tier 3 Direct Marketing facilitates engaging and customizable marketing programs for Dealers. 

Customization We offer a wide range of direct mail, social and email products meant to provide Delears with custom 
options, data selection, offers, messages, and timing.

Accountability Every program includes a 45-day sales match report for each participating store, available for 12 months 
after program end date. Each report includes: the number of vehicles purchased, sales conversation rate, 
sales by list audience, sales by week, and purchasing customer details.

Consistency Offer messaging and creative is consistent with the brand pillars.  Dealers do not need to go through 
additional IRAP/BAP/Ansira reviews. Dealer Direct Marketing handles all approvals with Nissan and INFINITI

Online Access Dealers can go to www.NNAnet.com at any time to enroll in any of our programs, download a manifest list(s) 
for programs that a retailer is currently enrolled in, and review sales matches. Manifest can also be provided 
to the BDC for further follow-up

Ease of Billing We are the Dealer Direct Marketing approved vendor that bills retailers’ Non-Vehicle Account directly, so 
dealers never need to send payment.
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Nissan and INFININTI Direct Marketing Support

http://www.nnanet.com/


Data The Powers Customer Acquisition and Retention



CREATE

• Identify and collaborate on the market 

needs

• Develop actionable creative for all 

channels

• Target Audience: Provide recommended 

audience to optimize the dealer budget 

for maximum ROI and reduce wasteful 

spending 

EXECUTE GENERATE RESULTS

• Coordinate Dealer Program Enrollment

• Design Dealer Personalized Creative 

aligned with program theme

• Timely deploy email, digital direct mail and 

social channels according to established 

campaign cadence

• Provide Dealer with campaign manifest of 

consumers contact along with additional 

information such as Equity position, trade 

values for further follow-up

• Track effectiveness of campaign with 

advanced sales reporting down to dealer 

level during campaign window (45 days)

Tier 3 Campaign Development



Nissan Dealer Direct Marketing



Develop 1:1 Omnichannel Strategy Direct Mail, 

Email, Social, Display

Target In-Market Consumers in your PMA
• Owners, Handraisers, Leads, Winbacks and Prospects

• Sweepstakes to drive leads to your CRM!

Social: Inventory Ads

*45 Day Sales Match

Nissan Black Friday Campaign

THRILLING RESULTS
2024 November Black Friday  Sales Support – Program Results*
• Consumers Reached: 375K
• Sales Lift: 67% over the holdout audience
• Total Vehicle Sales:  917 = approx. $2,626,288 Total Dealer profit.

• Average Participating Dealer Profit: $36,989



Owner Equity Campaign  with Lead 
Generating Sweepstakes

Nissan Heisman partnership 
campaign to drive sales

Driving traffic around key holiday 
and sales weekends

Direct Marketing Campaign Examples



INFINITI Retailer Direct 
Marketing



INFINITI Tier 3 Black Friday Campaign

GENERATNG RESULTS*
•Consumers Reached: 220K
•Sales Lift: 90% over the holdout audience
•Total Vehicle Sales: 209 = approx. $767,552 Est. Total Retailer profit

•Average Participating Retailer Profit: $24,759

Develop 1:1 Omnichannel Strategy during Sales Event
• Direct Mail, Email, Social, Display

Target In-Market Consumers in your PMA
• Owners, Handraisers, Leads, Winbacks and Prospects

Social: Inventory Ads

*45 Day Sales Match



QX60 and QX80 Sell Down 
Incentives featuring Lease, Conquest 

and Owner Loyalty Incentives

Execute quick-turn OEM Email and 
Direct Mail promoting OEM 
Conquest Incentives against 

competitive Owners. 

Driving traffic around key holiday 
and sales weekends

INFINITI Tier 3 Retailer Marketing Campaign Examples
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