Digital Display

REACH YOUR CUSTOMERS WHO ARE VISITING INDEPENDENT REPAIR FACILITIES
AND RETAIN THEM WITH PERSONALIZED ONLINE ADVERTISING

As a trusted Toyota dealer, you have relationships with all your customers. And you know your customers are
online now more than ever. Reach YOUR customers wherever they are consuming content with relevant
digital messages at the right time, across all their devices — desktop, mobile and tablet.
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BENEFITS
e  Target on average 1,071 unique individuals with a hyper personalized message*
. Measure and validate campaign with closed-loop sales & service reporting

*Based on average of mid-tier package offering

For more information or to start your campaign, contact your Epsilon Marketing Consultant, or ProgramHeadquarters

877.400.0433 -+ ToyotaPHQ@Epsilon.com
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