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NISSAN – INFINITI-T3 Direct Marketing



NISSAN TIER 3 DIRECT MARKETING OVERVIEW

CREATE

• Program Examples: Holiday Sales Event, 

College Grad, Truck Month

• Campaign Cadence

• Email Deployment Dates

• In-home Direct Mail Dates

• Create Dealer Enrollment Guide

EXECUTE GENERATE RESULTS

• Coordinate Dealer Program Enrollment 

• Design Dealer Personalized Creative 

aligned with program theme

• Timely deploy email and direct mail pieces 

according to established campaign cadence

• Track effectiveness of campaign with 

advanced sales reporting down to dealer 

level during campaign window (45 days)



NISSAN TIER 3 NISSAN NOW SALES EVENT ADHOC PROGRAM

GAME WINNING RESULTS
2019 Nissan NOW Sales Event - February Program Results*
• Consumers Reached: 514,321
• Conversion Rate: 1.23%
• Total Vehicle Sales: 6,336 = approx. $10,701,504 in Dealer profit.
*Results reflect DM house records.



NISSAN TIER 3 ADHOC PROGRAM CREATIVE



INFINITI DIRECT MARKETING OVERVIEW

CREATE

• Program Examples: Holiday Event Email, 

CPO to New, Crossbrand Follow-Up

• Campaign Cadence

• Email Deployment Dates

• In-home Direct Mail Dates

• Create Retailer Enrollment Guide

EXECUTE GENERATE RESULTS

• Coordinate Retailer Program Enrollment

• Design Retailer Personalized Creative 

aligned with program sales event

• Timely deploy email and direct mail pieces 

according to established campaign cadence

• Track effectiveness of campaign with 

advanced sales reporting down to retailer 

level during campaign window (90 days)



INFINITI HOLIDAY EVENT EMAIL PROGRAM – PRESIDENTS’ DAY



INFINITI TIER 3 ADHOC PROGRAM CREATIVE

http://www.nnanet.com/

