e DEALERFOCUSED ¢ GMSUPPORTED e RESULTSDEFINED e DATADRIVEN

CSSRETAIL .’g‘"

eeeeeeeee 1

cpsilon




== \WHAT YOU WANT

Reach consumers across
multiple channels on all
their devices in real-time

Only target real, in-
market shoppers

Market only YOUR
dealership’s inventory
to buyers

O

Accurately gauge effectiveness
of your campaigns and reduce
ad waste
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INTELLIGENT

Epsilon connects consumers digital fingerprint, their
behaviors, and their next vehicle purchase intention to

your dealership. puts you in front of the active
car buyer.

e Over 200M Unique Individual ID’s

¢ 7,000+ Consumer Actionable Attributes

¢ 250M+ Universal Conquest Records

¢ 1st Party OEM Data Feed Direct Inventory Access

OVER 200M INDIVIDUAL CONSUMER
PROFILES ARE CREATED WITH A CORE ID

Defining the who, where & how to
connect with in-market shoppers

Marketing on the right device, at the
right time, with the right message
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== |[N-MARKET CONSUMER MODELING

Customers
(OEM/Dealer Data)

] " AGILITY ID
Epsilon Agility —

Connect
(Customer Identity) AGILITY ID

Epsilon Total

Source Plus
278 Million Consumers

GM Owners

(12 Million)

Conquest /Prospect

Audiences
(266 Million)

v

Epsilon Analytic Scoring
Module (PVE)

v

Epsilon Analytic Scoring
Module (PVE)

IN-MARKET OWNERS

NEXT 90 DAYS

3,429

OWNERS

35.4%

IN-MARKET CONQUEST

CONQUESTS IN-MARKET ©

NEXT 90 DAYS

6,251 i

CONQUESTS
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== HOW IT WORKS

Single Sign-On Portal w/ Self-Serve Campaign Builder

Maturing Lease - Email
@ \ @ * — In-Market Direct Mail \L
o * A . .
O\ O * Trade Offer . Social Media — é%
Service to Sales Display

> > Campaigns  In-Equity Channels I

New Model Launch

GM Dealer First In-Market A.l/ Model Mover Personalized Leads Sent Directly
Party Data + Signals Predictive . Landing To Dealer’s CRM
Epsilon Marketing Geo-Targeting Page
Proprietary Data Used Vehicles

Certified Pre-Owned
Vehicles
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== HOW IT WORKS

Hyper-Personalized marketing across the shopper’s journey from creative to landing page.

ALWAYS ON

DISPLAY DIRECT MAIL SOCIAL EMAIL

B = ) TR

YOU MAY HAVE EQUITY IN

N\ W YOUR [YEAR] [MODEL]

[XXXXX]

%M KATO
I Motor Co.
ADVENTlgRE IN A CHEVROLET
e o e
n

NEED MORE SPACE? WANT TO UPGRADE?

Customers Are Encouraged to Submit a Lead Form
All Leads Delivered Instantly to Dealer’s CRM
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HOMETOWN
MOTORS

Dear [Sample A, Samgle],

1t's Incredbly easy to upgr

1o & new Chawrolet at [Hometows Mot

mal nd regonal incantives @ naw Chirvy more affordable

t your pee:
make an ap)

We've

pgether & special wedsits Just 101 yeu 108
your've been walting for.

==l !

3 =" Using yarr moblie phone, scan the G code
LTGEHEY o e tten dvecty s our prsan o
0 F’

]

your camera and

5

J MOTORS

FIND NEW ROADSINA
NEW CHEVROLET.

DRIVE HOME A NEW CHEVY.

YRR TCWEVRUCETT [WOUETT"
XM (8 1VLE DESCATION (TRAXEMR 350N CASCHP 11
T T R —

[FEATURED MSRPY|

XX XXX XX]

View All Current Offacs

HOMETOUN
) MOTORS

W W72 05 SALES MoURS

== |[NVENTORY DRIVEN DYMANIC CREATIVE

) MOTORS

READY T0 START YOUR NEXT
ADVENTURE IN A NEW
CHEVROLET VEHICLE, BRIAN?

[ressifeasei{moore] Iveanjjusrxiivace.)

[reasimssri

HOW WOULD YOU LIKE US TO CONTACT
YOU ABOUT THIS VEHICLE?

CONFIRM YOUR CONTACT INFORMATION.

Only Vehicles In YOUR Inventory Are Advertised to the Right Customer With the Right Offer
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== YOUR CUSTOM DASHBOARD

CSSRetail allows you to seamlessly execute pin-
pointed, multi-channel marketing campaigns from a RETAILSALES

ata driven opportunities for your market powered by Epsilon
single dealer-centric platform

=7 77 CHEVROLET v

IN-MARKET: OWNERS & CONQUESTS

OWNERS IN-MARKET
23.5%

All campaigns executed through CSSRetail are data- 3,265
driven, dealer personalized and qualify 100% iMR -
Turnkey Match.

IN-EQUITY AUDIENCE NEXTS0DAYS | MATURING LEASE AUDIENCE NEXTO0DAYS | DEALER VIN DATA @ AS OF FEB 05, 2023 09:35 AM

18,963 ..

BOUGHT NEW AND
8,991 STILL RETAINED

8,654

BOUGHT CPO AND
616 STILL RETAINED.

BOUGHT USED AND
STILL RETAINED
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== GAIN GREATER CUSTOMER INSIGHT

Through proprietary modeling technology, you’ll get unlimited
access to in market customers when they’re ready to buy.

KEY INSIGHTS

BROWSING COMPETITIVE CONTENT
CONSUMERS BROWSING COMPETITORS CONTENT

IN-MARKET SERVICING OWNERS
OWNERS WITH DEFECTION / IN-MARKET INDICATORS

. . . . @ KIA: 24
/521 Online browsing activity g | \ . |
J } e et

é; Defector possibilities \

LEARN MORE

@ Inventory availability

INVENTORY BY MODEL AS OF MAR 04, 2022 01:09 AM CONSUMER AS OF FEB 27,2022 12:00 AM

AUDIENCE INTELLIGENCE
NEW USED cPo
—

AL OWNERS CONQUESTS
—
siverapo 1500 [
TRAILBLAZER GENERATIONS

Audience intelligence e, S — o

TAHOE
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== UNDERSTAND YOUR MARKET AREA

Know where your customers are coming
from

Identify in-market customers you’re
missing within your AGSSA

G BACK

IN-MARKET «

OWNERS

SHOW: © APrR () RADIUS

| | OWNERS OUTSIDEAPR 10 mlles +

OWNERS IN-MARKET WITH VALID ZIP CODES
NEXT 90 DAYS

TOTAL OWNERS
1,166

2'062 IN APR

TOTAL OWNERS
OWNERS 896 OUTSIDE APR

VIEW CAMPAIGN

Middleton
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INVENTORY INSIGHTS

s
2N

Q
A

Match your inventory availability with
customer’s desire.

Identify and plan for aging inventory.

See what models have the most in-market
consumers.

INSIGHTS

SRAND SELECTED

INVENTORY 2 7 CHEVROLET v

INVENTORY BY MODEL Represents The Number of Vehicles By Model Available. The Following Insights Provide More Detail On The Number Of Owner And/Or Conquests Who Are Currently In
Market And Looking For A Particular Model, which Is In-Market By Model. INVENTORY BY AGE IN DAYS Represents The Number Of Vehicles By Model In Number Of Days They Have Been On The

Lot In 0-30, 31-60, 61-90 And 90+ Days Increments.

INVENTORY BY MODEL ASOFMAR04,20220109AM | |NVENTORY BY AGE IN DAYS AS OF MAR 04, 2022 OT:09 AM

NEW USED PO 0-30 DAYS 31-60 DAYS 61-90 DAYS 90+ DAYS

siverapo 1500 [

TRAILBLAZER SILVERADO 1500

cavero [ TRAILBLAZER

TAHOE CAMERO

sLazer B TAHOE

EQUINOX BLAZER

cororano [l EQUINOX

MALIBU COLORADO

SILVERADO 1500 LTD MALIBU
CORVETTE

MODEL
IN-MARKET BY MODEL
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== REVIEW CAMPAIGN OPPORTUNITIES

|ldentify your most relevant audience
segments.

Build and customize campaigns.

TRADE IN OFFER
Make Targeted offers to Owners.

Target your Owners with an offer from your dealership to buy back their current vehicle(s) based on their present vehicle type and current payment. Set your budget and choose your channels to create a customized

campalgn.

BUILD CAMPAIGN

IN-EQUITY
Target your audience with the current equity of their vehicle.

Identify audlence with posrtive equity an thelr current vehicle which they can use foward a new vehicle purchase or lease. Set your budget, select your audience, and choose your channels to create your customized

campaign.

BUILD CAMPAIGN

IN-MARKET
Identify your audience in market for a new vehicle

Utilize your dealership data as well as competitive data to find audience In your area who meet the criteria for belng In market for a new vehicle. Set your budget,

lect your audlence,

customized campaign

o

¥

channels

4,131

Audience
Trade In Offer

2,104
Audience
In-Equity

1,088
Audience
In-Market
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== REVIEW CAMPAIGN OPPORTUNITIES

g Launch targeted campaigns directly in the
portal.

“~5 Control spend and flight dates
—o0—

EMC GMC v

BUILD CAMPAIGN:
IN-MARKET v

MAXIMUM AUDIENCE

1,951 OWNERS
1,951  gconquest

SELECT CAMPAIGN DURATION @) 30 DAYS v
CHANNELS SELECTED | DIRECT MAIL, EMAIL, SOCIAL

All channels include a personal landing page

Select your spend for each available channel

AVAILABLE CHANNELS UNIT PRICE

G DIRECT MAIL OWNERS (1,951 cusTomers) $1.21

G eMAIL OWNERS (908 cusTomens) $0.10

@D SOCIAL OWNERS (1,354 cusTomers) $0.26

TOTAL (4.213 CUSTOMERS)

SELECTED AUDIENCE

1951 OWNERS
1,951  gconauest

MINIMUM SPEND MAXIMUM SPEND CAP

$2,360.71 $ 236071
$90.80 $ 9080
$352.04 $ 352.04

BILLING TOTAL INCLUDES A $95.00 SETUP
FEE

EST. TOTAL
$2,360.71
$90.80

$352.04

$2,898.55
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AN

Full Media Optimizer

AN

Full-Service Cadence with All
Touchpoints

Full Digital Package
Enhanced Machine Learning
Service Archetypes

Sales Touch Dealer Pricing

Dealer Choice Service Creative

<N N X < X

Trade-In and Pre-Qual Messaging in
Sales Touch

CSSRetail Owner platform (Conquest Data _
is Plus-up)

AN
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== INCLUDED WITH CSSRETAIL (ELITE)

Cost: No Additional Charge

Access to Owner Data & Campaign Portal
Dedicated Retail Sales Representative
(concierge)

Custom Media & Channel Options
Multiple Campaign Options

Brand Specific Creative

Dynamic Inventory w/ MSRP Driven Offers
Reporting Access + Real Attribution
Metrics

OEM 15t Party Data + DMS Integration
Custom Landing Page (PURL)

CRM Lead Generation

== |INCLUDED WITH CONQUEST PLUS UP

Cost: $1,499/month

Unlimited Access to Owner Data & CONQUEST
Data & Campaign Portal

Dedicated Retail Sales Representative
(concierge)

Custom Media & Channel Options

Multiple Campaign Options

Brand Specific Creative

Dynamic Inventory w/ MSRP Driven Offers
Reporting Access + Real Attribution Metrics
OEM 1%t Party Data + DMS Integration
Custom Landing Page (PURL)

CRM Lead Generation

Always-On Display

Custom, Penny Perfect Pricing & Dealerized
Offers

Onboarding Specialist
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== REVIEW CONQUEST OPPORTUNITIES

B See what the other brands in-market

5% consumers are browsing.

See where your brand(s) stand within
ol the market against the other brands.

g Launch targeted campaigns directly in the
portal.

KEY INSIGHTS

BROWSING COMPETITIVE CONTENT
CONSUMERS BROWSING COMPETITORS CONTENT

AL owNERs

@ HONDA : 20.8%

@ TOYOTA: 18.0%
@ KIA: 1637

INVENTORY BY MODEL

NEw  useD cPo

SILVERADO 1500
EQUINOX

COLO|
SILVERADO 2500 HD
TAI

CAMARO

SUBURBAN
CORVETTE STINGRAY
TRAX

BOLT EUV

IN-MARKET SERVICING OWNERS
OWNERS WITH DEFECTION / IN-MARKET INDICATORS

@ EXPIRING WARRANTY : 3,346
@ EXCESSIVE MILEAGE : 2,412
@ HIGH REPAIR ORDERS : 861

CONSUMER
AUDIENCE INTELLIGENCE

AL OWNERS

HOUSEHOLD INCOME

cpsilon’



== ALWAYS ON TARGETED DISPLAY

Not just a one-time delivery. Ads are served to each prospect up to 10
times. Dealers receive 20,000 impressions per month fo the top 2,000

in-market prospects.

Creative pulls is VIN specific, only showing in stock inventory to the

best prospects.

Penny perfect pricing provides a targeted experience to the consumer.

Real-time identification models pick the best time and place to send

prospects a message.

O
o

AN

UPGRADE TO A NEW
CHEVROLET

@
2022 SILVERADO 1500 LT (2FL

VIN: 1GCPDKEK3INZ5915: STOCK 2K

FEATURED
MSRP

Corl Black Chevrolet

m \ “' E /" D’ ' E;V :

CHEVROLET
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CSSR

- THE

FUTURE OF

e

EPSILON
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