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THE BIG

TargetRetail Search

= Googe Gives You Control
Q l | t S | | O N lease a 2023 Infiniti QX60
_— Harnesses the power and
© tomsommins influence of Google search
. . , Lease a 2023 QX60
What it you didn't have to rely v
on Google to determine who o G150, 05, 0,010
sees your paid search ads? i Beveers Super charge it with your

268 Jericho, Tumpike, Syosset, NY 11791

9 opentoday 0am-sooem dealership’s proprietary data
» & our PVE modeling technology

With other traditional paid
search campaigns, Google
contro/s who see's your ads. __|

@ to prioritize your paid search ads
C Wy to YOUR in-market customers
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Do You Want to ...

;

C &

Identify & Target In- Retain Current
Market Prospects Who Customers and
are Searching for Your Prevent them from

Inventory? Defection?

B

Only Advertise
In-Stock VINs?

[P

Become More Efficient
with Your Search
Spend Through Data
and Strategy?
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NISSAN

P PREMIER PARTNER

Epsilon Automotive is

. ° ° I‘(altC)l) 239%6 Cff =~
.. Epsilonisint G g oot
Oh by the way .

Google partners

[v— U.S. and has Mmet all
Partner requirements,

Performance

. I Status Epsilon Ay Omotive h intained
| e Pre mier Pa rtn ers h I p a'F: optimiz;tiontscor:i:‘:t,l‘(::sr;e
° Ea AR ed G Oog h | 70%, indicating that they've set up
|e’s H |g h eSt Pa rtn ers p their clients’ accounts to perform well.
» Goog

‘ ACCred |tatlon | the Top 3% Of Goog |e spe;'ld rgquiremc'eptsin.the past 90
a . Reserved -FO r On y cjﬁys, whnch.shows its abnh"cy to help

Google Partner Pa rtn ers their Success on gn ongoing basijs.
nd / Certificatl'ons
ance | Spe Epsil ive h ified th
: teria: Account Performance | Client they bave st jecis's! account 1t
AL Eva/uatlon Cr/ < o GfO Wt/? (neW & eX/SZ‘//?g)/ stra);egist(s), and at least 50% of
rtification / Client - . them haye demonstratey proficiency
Ce duct Diversification in Google Ads by earning Google
Retention / Froduc Ads certifications,
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NeZZ,
How It Works

No ad is shown

No

Is the vehicle
in stock?

Google

lease a 2023 QCE0
Yes
1S the

searcher in-
market?

A consumer searches No Yes
for a vehicle online

with specific intent.
boost

TargetRetail Platform
prioritizes in-market owners
and prospects.

Q

Google Partner

= Google ® ‘

lease a 2023 Infiniti QX60 x B

Prospect
_— clicks on

O et com your a d
Lease a 2023 QX60

Exclusive offers on your new vehice
inventory at Mometown Motors. Give us.

”~ o
@ call soday! ..m
Models: OX50, OXSS5, OXE0, OXBD 1
. (866)6252289

Q 268 Jaricho, Tumpike, Syosset, NY 11791
Open today 9.00AM - 8:00PM

2023 Infiniti
QX60 Luxe AWD

Your dealership’s
customized ad,
featuring your in-stock
inventory is shown as a
top result.

Traffic is sent to the
most relevant
vehicle SRP page on
your website.

L
s
184
Y
= -

Phone calls, form fills and top
search KPIs are captured and
available 24/7.
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Custom PMA Geo-Tracing

TYPICAL CUSTOM PMA
GEO-TARGETING GEO-TRACING

For

-

g lEONA“’J: lantic +
g Hightands In-Market

w Owners

®SpringVal
(@)
0 Red Bank

':1:".!:0'0 £ Shrewshiirv PRSP . ol

Broad & Lacking any Powered by Target Retail's PVE customer data modeling, we focus
audience focus Google's targeting to show ads to prioritized customers who are in

market to purchase within the next 90 days.
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What Your Ads Could Look Like

Verified Dealer

Dynamic
Logo
'

Headline

HOMETOWN  Hometown Motors of Springfield
MOT
\) or vometown  https://www.hometownmotors.com

Shop Our New 2023 Model XYZ | Test Drive Today

Find the right vehicle for your lifestyle at
Ad Hometown Motors. Explore our extensive lmaae
Descri pti on inventory with effortless online browsing & 9.
competitive pricing. Extension
Model Call = Models: ABC, XYZ, X401

Quts | Q 777 Main Street, Springfield, NJ 07081
v, (888)555-1212

Verified Dealer—
Listing

Sales Phone
Number
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Smarter Spend

TargetRetail Search manages budgets and optimizes
campaigns to drive the highest level of performance.

Our system carefully analyzes bid strategies to ensure in-
market audiences and owners are prioritized - placing
our dealer’s ads in the appropriate SERP positioning for
the best CTR and ROI.

KEYWORD *BUY, LEASE OR TRADE INTENT |

STRATEGY *NEW, USED, CPO

INCLUDES: F - DEALER NAME
*DEALER LOCATION SEARCH

Q)

[0.0

Prioritized In-
Market Owner
Ad

Competitor Ad

i

-

THINK OF IT
LIKE THIS...

If the searcher is
identified as one of

YOUR customers,
TargetRetail Search,
will place a more
competitive bid to
ensure they see your
ad and help prevent
them from defection.
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Our Data & Strategy is the Difference: BETTER CTR

Our campaigns drove better results for both, In-Market Owners and Non-Owners segments compared to industry
benchmarks.

ﬁ?\ 30.00%
. 25.40%
C o o, Higher CTRvs.Industry 25 00%
J 193% Benchmark
In-Market, 20.00% ,
15.15%
Owners 15.00%

10.00%

8.67%
Industry
Benchmark

Q Higher CTR vs. Industr 5.0
C_@ 75% 9 y

Benchmark .
In-Market, 0.00%
Non-Owners Click-Through-Rate
Hm In-Market Owners In-Maket Non-Owners
~ Powered by:

7
Source: Google Ads, July 5t-July 3152023, https://www.wordstream.com/blog/ws/2022/05/18/search-advertising-benchmarks cpSllOﬂ
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Our Data & Strategy is the Difference - MORE CONVERSIONS

Our campaigns drove better results for both, In-Market Owners and Non-Owners segments compared to industry
benchmarks.

\[6?\ 45.00% 41.96%
J(l@ 279 Higher Conversion Rate vs. 40.00%
6 © Industry Benchmark 35.00%
In-Market, 30.00%
Owners 25.00%
20.00% 16.98%
Q 15.00%
. . 10.00% .
D Higher Conversion Rate vs. 5.77%
1 940/ 5.00% Industry
© Industry Benchmark Benchmark
In-Market, 0.00%
Non-Owners Conversion Rate
H In-Market Owners = In-Maket Non-Owners
~ Powered by:

<7
Source: Google Ads, July 5t-July 3152023, https://www.wordstream.com/blog/ws/2022/05/18/search-advertising-benchmarks cpSllOﬂ
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Results On Demand

Our results dashboard is available 24/7 directly in i o "
. . . . . . ,040. 15.63%

the portal allowing you to easily gain quick insights

that matter most in real-time. You can easily view:

Appointments Scheduled
Phone Calls

Clicks & Impressions

Top Performing Ads & Keywords
Plus Many More KPls

Snapshot - Spline Trend Chart

i
 —
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Flat Fee Packages

PACKAGE MONTHLY MEDIA
FEE BUDGET

BASE $399 UP TO $1,999
SILVER $799 $2,000-$3,999
GOLD $1,299 $4,000-$6,999
PLATINUM $2,100 $7,000+

All Packages Include:

Key Product Features:

$Q

%t

AUDIENCE CAMPAIGN
ACTIVATION STRATGEY

CREATIVE

SUPERIOR ACCOUNT
SUPPORT

<

TECHNOLOGY

u”ﬂ”

PERFORMANCE
MEASUREMENT
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This is Why You Should Use TargetRetail
Search to Drive Vehicle Sales

The platform identifies your current owners who are searching and

ensures your ad appears first to help prevent defection.
B O I I o M By combining your dealership’s data with our PVE modeling, we focus

Google’s targeting to show ads to prioritized customers who are in
market to purchase within the next 90 days.

Our data-driven audience strategy has proved to deliver better quality
leads with campaign CTRs and conversions far out performing industry
benchmarks.

Epsilon Automotive is a Google Premier partner, which is Google's
highest partnership accreditation and is reserved for only the top 3% of
Google partners. This means you can rest assured that you're
partnering with the best of the best.




