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TargetRetail is the automotive industry’s first platform
that allows dealers to:

Qo - VP

Combine the full Target actual In- Optimize & Push your actual See actual
power of Epsilon’s Market conquest inventory to these in-market transparent ROI
data. shoppers as well as prospects with individual anytime for all
owners. incentives across multiple

_ campaigns
marketing channels.
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INTELLIGENT DATA OVER 200M INDIVIDUAL CONSUMER
PROFILES ARE CREATED WITH A

Epsilon connects consumers digital fingerprint, their
behaviors, and their next vehicle purchase intention
to your dealership. TargetRetail puts you in front of
the active car buyer.

*Over 200M Unique Individual ID’s
¢ 7,000+ Consumer Actionable Attributes

¢ 250M+ Universal Conquest Records

¢ 1st Party OEM Data Feed Direct Inventory Access

Defining the who, where & how to connect
with in-market shoppers

Marketing on the right device, at the right owered by:
time, with the right message



== |[N-MARKET CONSUMER MODELING

IN-MARKET OWNERS
OWNERS IN-MARKET @
Customers > > e 35.4%
3,429

(OEM/Dealer Data) Epsilon Analytic Scoring LT
Module (PVE)

4

AGILITY ID
Epsilon Agility -

Connect
(Customer Identity)  BIYITRaAN)

IN-MARKET CONQUEST

CONQUESTS IN-MARKET ©
Epsilon Analytic Scoring S,.'Q?EEJ
Module (PVE)

Epsilon Total

Conquest/Prospect
64.6%

v

Source Plus Audiences

278 Million Consumers
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= HOW IT WORKS

Single Sign-On Portal w/ Self-Serve Campaign Builder

First Party Data
+ Epsilon
Proprietary
Data

In-Market
Signals

Al/
Predictive
Marketing

Campaigns

\_

Maturing Lease
In-Market
Trade Offer
Service to Sales
In-Equity

New Model
Launch

Model Mover
Geo-Targeting
Used Vehicles

Certified Pre-
Owned Vehicles

Channels

Email

Direct Mail
Social Media
Display

Search

/

=

Personalized
Landing
Page

Leads Sent
Directly To
Dealer's CRM
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= HOW IT WORKS

Hyper-Personalized marketing across the shopper’s journey from creative to landing page.

PURL

ALWAYS ON
DISPLAY

DIRECT MAIL SOCIAL EMAIL

EADY TO START YOI
ADVENTURE IN A CH
VEHICLE?

UR NEXT
EVROLET

Customers Are Encouraged to Submit a Lead Form
All Leads Delivered Instantly to Dealer's CRM
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== YOUR CUSTOM DASHBOARD

TargetRetail allows you to seamlessly execute pin-
pointed, multi-channel marketing campaigns
from a single dealer-centric platform

All campaigns executed through TargetRetail are
data-driven and dealer personalized.

RETAILSALES

Data driven opportunities for your market powered by Epsilon

IN-MARKET: OWNERS & CONQUESTS

IN-EQUITY AUDIENCE

8,654

OWNERS IN-MARKET
NEXT900AYS

3,269

OWNERS

MEXTS0OAS | MATURING LEASE AUDIENCE

S DEALER VIN DATA

18,963 .

8,991

616

BOUGHT NEW AND
STILL RETAINEDC

BOUGHT CPO AND
STILL RETAINEDC

BOUGHT USED AND
STILL RETAINED <
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== GAIN GREATER
CUSTOMER INSIGHT

Through proprietary modeling technology, you’ll get unlimited
access to in market customers when they’re ready to buy.

1\
9@9 Online browsing activity
Defector possibilities

Inventory availability

So
Audience intelligence

KEY INSIGHTS

BROWSING COMPETITIVE CONTENT
CONSUMERS BROWSING COMPETITORS CONTENT

ALL OWNERS CONQUESTS

@ KIA: 24

@ NISSAN:14.3% y

® JEEP : 125 %
-y

@ HYUNDAI : 4.2%

INVENTORY BY MODEL AS OF MAR 04, 2022 01:09 AM

NEwW usen cpo

siverapo 1500 S

TRAILBLAZER

cavero I

TAHOE

IN-MARKET SERVICING OWNERS
OWNERS WITH DEFECTION / IN-MARKET INDICATORS

@ EXCESSIVE MILEAGE : 1,573
@ EXPIRING WARRANTY : 874
@ HIGH REPAIR ORDERS : 431

CONSUMER
AUDIENCE INTELLIGENCE

Au OWNERS CONQUESTS
—

GENERATIONS

ifth
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== UNDERSTAND YOUR
MARKET AREA

9

(o]

Know where your customers are coming

from

|dentify in-market customers you're
missing within your AGSSA

QG BACK

IN-MARKET o

OWNERS

SHOW: O aPR () RADIUS
[ ] OWNERS OUTSIDEAPR 10 mlles +
Middleton
OWNERS IN-MARKET WITH VALID ZIP CODES
NEXT 90 DAYS

TOT. WNERS
1,166 OTAL OWNE!

2,062 IN APR

TOTAL OWNERS
OWNERS 896 OUTSIDE APR

Powered by:

cpsilon



== |[NVENTORY INSIGHTS

N Match your inventory availability with
2N customer’s desire.

@ Identify and plan for aging inventory.

-

@ See what models have the most in-
e market consumers.

INSIGHTS R e
INVENTORY . .7 CHEVROLET v

INVENTORY BY MODEL Represents The Number of Vehicles By Model Avallable. The Following Insights Provide More Detail On The Number Of Owner And/Or Conquests Who Are Currently In
Market And Looking For A Particular Model, Which Is In-Market By Model INVENTORY BY AGE IN DAYS Represents The Number Of Vehicles By Model In Number Of Days They Have Been On The
Lot in 0-30, 31-60, 61-90 And 90+ Days Increments.

INVENTORY BY MODEL ASOF MAR04,20220109AM  INVENTORY BY AGE IN DAYS AS OF MAR 04, 2022 0109 AM

NEW USED PO 0-30 DAYS 31-60 DAYS 61-90 DAYS 90+ DAYS

swveraoo 1500 [

TRAILBLAZER siverapo 1500 [
camero D TRAILBLAZER
TAHOE cavero NN
pLazer [ TAHOE
EQUINOX suazer DD
coLorano [ EQUINOX
MALIBU coorano (D
siverapo 15000 [l MALIBU
CORVETTE

MODEL
IN-MARKET BY MODEL
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== REVIEW CAMPAIGN OPPORTUNITIES

|dentify your most relevant audience
segments.

y‘<‘; Build and customize campaigns.

TRADE IN OFFER
Make Targeted offers 1o Owners

Target your Owners with an. back teir

campaign.

IN-EQUITY
Target your audience with the current equity of their vehicle

y current vehicle
campaign.

IN-MARKET
Identify your audience in market for a new vehicle

e vehicle purchase

vehicie payment Set

Unize your i
customized campaign

=) =3

fora new vehicte. Set your budget,

a customizea

orlease. Set your budget, select your sudience, and choase your channels 1o create your customized

auience,

4,131

Audience
Trade In Offer

2,104
Audience
In-Equity

1,088

Audience
In-Market
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== REVIEW CAMPAIGN OPPORTUNITIES

Launch targeted campaigns directly in
% the portal.

-= Control spend and flight dates

BUILD CAMPAIGN: MAXIMUM AUDIENCE
IN-MARKET b 1,951 OWNERS

1,951  oconnuest

SELECT CAMPAIGN DURATION 30 DAYS ~
CHANNELS SELECTED | DIRECT MAIL, EMAIL, SOCIAL

All channels include a personal landing page
Select your spend for each available channel

AVAILABLE CHANNELS UNITPRICE
‘:ﬂl DIRECT MAIL OWNERS (1,651 CUSTOMERS) Lilal

@D EMAIL OWNERS (008 cusTomers) $0.10

@D SOCIAL OWNERS (1,354 cusomens) 50.26

TOTAL (4213 CUSTOMERS)

SELECTED AUDIENCE

1,951 OWNERS
1,951  oconauest

MINIMUM SPEND MAXIMUM SPEND CAP EST. TOTAL

[ sa200 | $ 236071 2,360 71
\ $20.00 $ 90.80 $90 80
[ ss200 “‘ $ 352.04 $352 04

BILLING TOTAL INCLUDES A §95.00 SETUP

98,55
FEE $2,898.55
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== REVIEW CONQUEST OPPORTUNITIES

'E See what the other brands in-

market consumers are browsing.

See where your brand(s) stand
& within the market against the other
brands.

Launch targeted campaigns directly in
ﬁ& the portal.

KEY INSIGHTS

BROWSING COMPETITIVE CONTENT

ASOFMAR 15, 2022 1200 AM

CONSUMER

Powered by:

cpsilon



== ALWAYS ON TARGETED DISPLAY

Not just a one-time delivery. Ads are served to each prospect up to 10
times. Dealers receive 20,000 impressions per month fo the top 2,000
in-market prospects.

Creative pulls is VIN specific, only showing in stock inventory to the
best prospects.

Penny perfect pricing provides a targeted experience to the consumer.

Real-time identification models pick the best time and place to send
prospects a message.

UPGRADE TO A NEW
CHEVROLET

==

2022 SILVERADO 1500 LT (2FL

IN POREKINZS915

FEATURED
MSRP

CHEVROLET

Powered by:

cpsilon



EPSILON

Powered by:

cpsilon



